
idealog /iddiëa-log/ • noun and verb
To be rich with ideas. A magazine about innovation, 	
ideas and entrepreneurship. To target innovators, 
entrepreneurs and creative business leaders: 
Circulation (audited) – 8,520
O R I G I N :  HB Building, 228 Queen Street, Auckland “good ideas in print”



What is Idealog
Idealog is a magazine and media brand about ideas, 
innovative business and the �new� New Zealand economy

Target audience 
Idealog targets anyone involved in innovative business 
and commercialising ideas 
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The ‘new’ New Zealand business
Idealog is the voice for the new generation of business and 
social leaders in New Zealand, one that thinks, works and 
acts differently to a �traditional� business audience
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Readership survey
Idealog�s annual readership survey, conducted by 
market research �rm The Research Agency, reveals a 
broad readership of innovators, entrepreneurs and 
business leaders from a wide range of industries. 
They read Idealog predominantly for ideas and inspiration:

Total readership - 

Leaders rather than followers are more 
likely to read Idealog

Big earners

Company size

A wide range of innovative industries are reading Idealog:



Readership survey cont...
Idealog has captured a unique audience, the rising 
stars of NZ business�young, af�uent, metro and hard 
to reach: 

Why they read it 

Where and for how long?

High-value, design-savvy consumers

When asked about their purchase intentions in the next year:
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Idealog is a multimedia brand
Idealog is more than a magazine�it is a media 
brand that links the diverse community of 
entrepreneurs, business executives and creative 
talent who are bringing their ideas to market

Bi-monthly magazine

Website

Directory

Newsletter

Events



Advertising Deadlines 2010

Loose Inserts

Display Advertising Rates

Ratecard

Premium Positions




