idea enoun 1 a thought or suggestion about a
possible course of action. 2 a mental impres-
sion. 3 a belief. 4 (the idea) the aim or pur-
pose.

- ORIGIN Greek, ‘form, pattern’.

ideal e adjective 1 most suitable; perfect. 2 de-
sirable or perfect but existing only in the im-
agination.

@ noun 1 a person or thing regarded as perfect.
2 a principle to be aimed for; a standard of per-
fection.

-~ DERIVATIVES ideally adverb.

idealism e noun 1 the practice of forming or
pursuing ideals, especially unrealistically.
2 (in art or literature) the representation of
things in ideal form.

~ DERIVATIVES idealist noun idealistic adjective
idealistically adverb.

idealize (also idealise) ®verb regard or re-

present as perfect or better than in reality.
- DERIVATIVES idealization noun.

idée fixe /eeday feeks/ ® noun (pl. idées fixes
pronunc. same) an obsession.

- ORIGIN French, ‘fixed idea’.

idem /iddem, idem/ @ adverb used in citations
to indicate an author or word that has just
been mentioned.

- ORIGIN Latin, ‘the same’.

identical e adjective 1 exactly alike or the
same. 2 (of twins) developed from a single fer-
tilized ovum, and therefore of the same sex and
usually very similar in appearance.

- DERIVATIVES identically adverb.

-~ ORIGIN Latin identicus, from identitas (see
IDENTITY).

identification e noun 1 the action or process
of identifying or the fact of being identified.
2 an official document or other proof of one’s
identity.



What is Idealog
Idealog is a magazine and media brand about ideas,
innovative business and the new New Zealand economy
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Target audience
Idealog targets anyone involved in innovative business
and commercialising ideas
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The ‘new’ New Zealand business

Idealog is the voice for the new generation of business and
social leaders in New Zealand, one that thinks, works and
acts differently to a traditional business audience
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Readership survey

Idealog s annual readership survey, conducted by
market research rm The Research Agency, reveals a
broad readership of innovators, entrepreneurs and
business leaders from a wide range of industries.

They read Idealog predominantly for ideas and inspiration:

Total readership - 00I0O00NO0D000

Leaders rather than followers are more
likely to read Idealog
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A wide range of innovative industries are reading Idealog:
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Readership survey cont...

Idealog has captured a unique audience, the rising
stars of NZ business young, af uent, metro and hard
to reach:
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Why they read it
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Where and for how long?
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High-value, design-savvy consumers
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When asked about their purchase intentions in the next year:
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THE

Idealog is a multimedia brand
Idealog is more than a magazine it is a media
brand that links the diverse community of
entrepreneurs, business executives and creative
talent who are bringing their ideas to market
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Ratecard

Display Advertising Rates
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Premium Positions
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