
Presenting the award-winning voice of 

NZ’s $2 billion LOHAS market

The main reason that 81 percent of readers buy Good is to learn about ethical and eco-friendly products. 

If your brand cares about nature, ethics or consumer trust then Good magazine is a must for your 2010 media plans.

To �nd out more about Good and LOHAS consumers contact Gavin Healy on 09 966 1076 or  
Member of MPA. ABC Audit Jan-June 2009: 10,012.  Estimated readership 37,500. Source: The Research Agency, Good Readership Survey November 2009.



Good is New Zealand�s �rst and only practical guide for Kiwis 

wanting to live a sustainable lifestyle.

It targetings the large, rapidly growing ethical consumer market 

variously called LOHAS, Solution Seekers or Consumers Who Care. 

The market is estimated to be worth $2 billion dollars and represents 

roughly 30 percent of the population.

Good provides these readers with inspiration, practical ideas 

and product advice to help them live a more ful�lling sustainable  

lifestyle.

LOHAS
LOHAS is an acronym for Lifestyles of Health and Sustainability, 

a market segment focused on health and �tness, the environment, 

personal development, sustainable living and social justice. They 

want to buy products and services from companies that reinforce 

their values and objectives. LOHAS companies practice �responsible 

capitalism� by providing goods and services using economic and 

environmentally sustainable business practices. Good magazine 

and good.net.nz reaches and engages with New Zealand�s lucrative 

LOHAS community.

Currently, the mainstream media has treated this group in a 

piecemeal fashion with supplements, segments and sideshows. For 

the �rst time New Zealand has a high quality, highly credible media 

brand dedicated to giving the LOHAS market a voice.

And providing good business with a channel to reach them.

Good opportunity

good good
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The Goodies
Our editorial team consists of some of New Zealand’s most respected and 
sought after writers and journalists. Looking at this impressive group of experts, 
it’s no wonder that Good magazine is so highly regarded by the LOHAS market
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