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WIN THE PHIL & TEDS DASH!
Available in two new fashion colours. Enter online at littletreasuresmag.
co.nz/category/win Competition closes 23rd November

9:00am Grab our super light DASH                               from the  

porch, and head up the driveway. BROKEN GLASS                       from the noisy neighbour’s  

PARTY         next DOOR       Not a problem: The new phil & teds dash has puncture free 

aeromaxx WHEELS).

9:45am Spoke to soon... it’s starting to RAIN.           Pop the 

storm cover on and we’re off again...

10:25am Cross the road for a quick CAFFEINE FIX         at the local cafe. The front wheel pops up 

and over the kerb in a flash. Insert into the coffee cup holder and cruise on.

10:40am HOORAY!                   The sun is out again so it’s off with the storm 

cover and down with the visor with UPF50+ protection.

11:00am Drop TODDLER          at kindy and set off again 

with BABY       in parent facing mode. 12:30pm Grab a FEW THINGS                               

                          ( okay a lot of 

things) from the shop.  

Dump them into the parcel  

tray that holds up to 10KG          

of bits and bobs.

1:30pm Stroll past a friend. Slam on  

handbrake and STOP              for a chat.

2:10pm Head HOME,                fold up buggy            and relaaaaaxxxxx.

WE SET OFF ON A SUNNY 
MONDAY MORNING ...
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U P  f r o n t

We have five Mountain Buggies from the new 2015 range for Little Treasures 

readers to win and review! Take our quick quiz to find your ideal buggy

MB MINI Ultra light and tailored for the city, the mini is the lightest and slimmest 3-wheel urban travel system solution, built on swift’s award-winning platform. Perfect for parents with a newborn or young baby living an urban lifestyle. From newborn to toddler mode, the MB mini travel system delivers longevity with an authentic Mountain Buggy experience.RRP: $549.00

SWIFTDesigned light, and built compactthe swift’s award-winning platform is elegant in size, but big on adventure. It features a super compact size, superior one hand fast fold, and stylish canvas colours. The Swift is perfect for easy navigation through the city, but still robust enough for families to tackle some all terrain adventures - all in one neat little bundle.RRP:  $649.00

URBAN JUNGLEEngineered for the urban active family, the urban jungle is a versatile all rounder, perfect for the city and off the beaten track – great for families who desire flexibility on an award-winning platform. The popular all terrain buggy includes a superior one hand fast fold, a conveniently located hand braking system, and rear wheel  suspension. RRP: $799.00

+ONEThe +one is an ultra-versatile all rounder, that has been built on the award-winning urban jungle platform. It promises longevity for growing families who require a buggy that grows with their family, from a single to a double in a revolutionary stadium seated, inline system.Conveniently bundled with the second seat and newborn mattress. RRP: $949

TERRAINThe Terrain is a premium jogger for families who really want to get active on and off road, with maximum control and maximum performance.With its sporting enhanced features, and precision world class engineering, the Terrain has been designed specifically for active parents who want flexibility in their buggy. RRP: $839.00

What mountain  buggy suits you?

one or two children?
mostly city streets or all terrain?

WIN AND REVIEW!Enter online at littletreasuresmag.co.nz/category/win Competition closes 20th July

pressed for space?
walker or jogger?

two

STARTone

all terrain

walker

jogger

the city slicker
the crossover

the double up

the active

the allrounder

city

QUICK QUIZ

yes
No

L ittle Treasures is New Zealand’s leading 
parenting title that has been side by side with 
Kiwi parents for 29 years. We have twice as 
many readers as our nearest competitor and 
we know those readers well, understand their 

needs and provide them with rich and engaging content that 
they trust and turn to again and again. 

We also want to help you convey your message, by 
understanding your brand objectives and working with you 
to develop creative solutions that we know will resonate with 
audiences across all of our platforms. 

Hayley Barnett
EDITOR

www.treasures.co.nz

In a week Little Treasures readers spend 
$11 million on food, $179,000 on cleaning 
products, and $554,000 on clothing for 
themselves and their children 

getting to know...
Little Treasures readers
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H O M E  f r o n t

PREGNANCY 

Having a baby creates the need 

for a whole new wardrobe, but you 

may be hesitant about investing 

in clothing that you’ll only wear 

for a short period of time. Reduce 

the amount you need to buy by 

borrowing clothes from friends who 

have been pregnant, or organise a 

clothes swap. (Clothes swaps with 

other families can also be great for 

babies and kids.) 

POST-BIRTH  

It’s completely normal to still be 

wearing your maternity clothes 

for some time after the birth – 

particularly if you had a Caesarean 

and want a soft, loose waistband 

over your wound. If you’re really 

missing your pre-baby wardrobe, 

try pairing a favourite jacket, scarf 

or statement jewellery with your 

maternity clothes. 

SORT 

Remove anything from your 

wardrobe that doesn’t fit right now. 

Keep any favourite pieces and store 

them away so they’re ready for 

you further down the track. Place 

the remainder in bags to swap, 

donate or sell. Clean out baby’s 

little wardrobe too. It’s amazing 

how quickly their clothing can build 

up, and how fast they’ll grow out of 

things! Their tiny baby clothes will 

probably hold the most sentimental 

value for you, so if you can’t bear to 

get rid of them, wrap them in acid-

free tissue paper to store. Keep any 

good condition clothing if you’re 

planning on expanding the family, or 

put it in bags to donate to charity or 

give to friends. 

PLAN 

If you’re desperate for something 

new to wear post-baby, look for 

pieces that will work regardless of 

weight fluctuations. It could be a 

loose-fitting top, winter boots, or a 

new necklace that brightens up an 

outfit. Be realistic about what will 

be useful for your current lifestyle: 

heels and dry-clean only items 

probably aren’t suitable right now. 

If buying for baby, bear in mind they 

are growing fast, so it pays not to 

go overboard. Chat to other mums 

about how many clothes their baby 

actually wore and needed as they 

grew through the sizes. 

If you’re organising your baby 

shower, or one for a friend, create 

a small wish list (or ‘do not need’ 

list) for gift ideas. This prevents 

the mum-to-be receiving multiples 

of things, such as lots of newborn 

clothes that their baby will only be 

able to wear for a few weeks.  

WASH OUT 

Some days it can feel as though 

you’re drowning in piles of dirty 

laundry. Create a strategy, so you 

aren’t always feeling stressed about 

getting the washing on. Have a 

designated laundry basket (rather 

than piles in each bedroom) and 

only put a wash on when it is full, 

which saves having to do small 

or half loads every day. Or have 

designated days for washing, so 

getting it done isn’t always on 

your daily to do list. Ironing is also 

something that can build up quickly 

– set aside 20-30 minutes every few 

days to stay on top of it. Setting the 

ironing board up in front of the tv 

or your laptop is also a great excuse 

for catching up on your favourite 

programmes. (Game of Thrones 

binge, anyone?) 
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Sigrid’s unique plant-based Linen & 

Clothes Refresher is made with 100% 

biodegradable ingredients, with no 

irritants or added fragrances. It freshens 

linen, bedding, clothing, closets and 

drawers. Be in to win one of 20 bottles 

valued at $7.49 each 

Enter online at littletreasures.co.nz/

category/win

  Competition closes 21st September 

WIN
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The new Samsung Activ DualWash™ washing 

machine is the perfect solution for busy families. It 

holds up to 13kg so that you can do more laundry in 

one load and cut back on your weekly laundry time. 

The Activ DualWash™ also has a dedicated built-in 

sink and water jet for soaking and hand-washing 

stained or delicate items. Afterwards, you can pour 

them straight into the machine so you don’t have to 

drag dripping wet clothes from one spot to another. 

Simply brilliant.

✓ Wash up to 13kg with a selected wash cycle in one load

✓ Dedicated built-in sink and water jet

✓  SelfClean™ technology keeps your top load washer fresh 

without using harsh chemicals 
✓  The WaterJet™ system gives a thorough and gentle wash 

thanks to its powerful concentrated water spray that helps 

distribute detergent evenly and penetrates fabrics quickly  

and deeply

SOME DAYS IT CAN FEEL LIKE YOU’RE DROWNING IN LAUNDRY WITH THE SMALL PEOPLE IN YOUR LIFE MESSING UP THEIR CLOTHES JUST AS FAST AS YOU CAN WASH THEM

For more visit www.samsung.com/nz

1Little Treasures readers are females 
aged 20-39 who are thinking 
about having children, are 

pregnant or have children aged 0-4. 

2Our readers have 91,000 
children aged 4 and under. We 
reach 37,000 more children under 

four, and 18,000 more children under 
two than our nearest competitor.

3Our readers are conscious 
consumers, they are thoughtful 
about the choices they make for 

their families and are the key decision 
makers. They are a source of advice 
and make recommendations for their 
friends and family.  

4Little Treasures reaches more 
household shoppers with kids 
than any other parenting title.

5 As a result of seeing something  
in a magazine Little Treasures 
readers take action

 95,000 talk to someone about what 
they have read

 82,000 talk to someone about an 
advertisement they have seen and
88,000 seriously consider or actually buy 
something

 87,000 decide where to buy and 
89,000 visit a website to find out more

 86,000 buy products reviewed and 
recommended

l i t t l e t r e a su re smag.co.n z  | 23
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Want to make life easier?

 

G R E A T  G I V E A W A Y

Be in to win the latest in laundry technology from Samsung.  
We have an incredible Activ DualWash™ washing machine that  

can hold up to 13kg (valued at $2099) to give away.  
So you can put a load on ... then take a load off...

Feature
The powerful concentrated 
water spray helps distribute 

detergent evenly and 
penetrates fabrics quickly 

and deeply.
Feature 

Ultra-large capacity (up to 13kg) lets 
you do more laundry in one load. 

Less time spent doing laundry 
means more time to relax with 

a cuppa!

Your kids’ talent for staining 
clothes has met its match.

Feature
 A dedicated built-in sink and water jet 

makes hand-washing a breeze.

There’s no more dragging 
dripping wet clothes from one 

place to another.

For more visit www.samsung.com/nz

WIN WITH 
SAMSUNG!

Enter the draw online 
at littletreasuresmag.

co.nz/category/win 
Competition closes 

21st September

samsung comp .indd   23 3/12/15   2:39 pm



Little Treasures 
readers love hitting 
the malls with almost 
half having visited a 
shopping mall in the 
last week. She likes 
to read about and 
be amongst the first 
to try new beauty 
products and skincare, 
magazines, books, 
food, health products 
and gadgets.

She likes to talk about 
cosmetics and beauty 
products with her friends 
83% (131,580) of readers 
ALWAYS read the Health & 
beauty pages (48% above 
average) 

 She is prepared to pay more for better 
quality beauty products

 34% (56,000) of Little Treasures 
readers say that magazines give them 
inspiration and ideas around beauty 
(71% above average)

 She often buys after trying a beauty 
sample

www.treasures.co.nz

She manages to take some 
time for herself 

 Almost half have managed to get to 
the gym or exercise class in the  
last week.

 She’s 20% more likely than the 
average to have done some form of 
formal relaxation (yoga or meditation) 
in the last week.

 And almost 40% of Little Treasures 
readers (62,000) take vitamins or 
supplements

She is sociable.  
In the last week she is much 
more likely than the average 
person to have:

 Tried a new recipe or done some 
home baking 

 Gone out for brunch or to a friends 
for a dinner party

 Entertained at home or visited  
friends or family

She cares about her home 
 Little Treasures readers care about 

their home, 66% are more likely to be 
planning a major home improvement in 
the next year and they like to keep up to 
date with home improvement ideas.

 75% (114,750) are more likely than 
the average home owner to be planning 
to install a DVS / HRV system into 
their homes in the next 12months.

UNLESS STATED OTHERWISE ALL THE DATA IS FROM THE NIELSEN CMI Q4 14 – Q3 15 DATA BASE OR THE ABC SITE.



booking deadlines

ISSUE BOOKING DEADLINE
MATERIAL DEADLINE 

(advertorials)
MATERIAL DEADLINE 

(supplied ads) ON SALE

Autumn 8 February 27 February 2 March 27 March

Winter 26 April 10 May 15 May 12 June

Spring 26 June 7 July 12 July 7 August

Summer 20 August 1 September 8 September 2 October

Special issue 9 October 20 October 24 October 20 November

contact details Amanda Clerke  
Advertising Sales Manager
mob: 022 676 4321  
tel: 09 360 3952 ext 746
email: amanda@tangiblemedia.co.nz

digital rate card
Please contact Amanda Clerke Advertising Sales Manager  
for options including website, eDM and social media

TALK TO US

INSTAGRAM @ lit tletreasuresmag  
  FACEBOOK www.facebook.com/Lit tleTreasuresMag

 EMAIL ltreasures@tangiblemedia .co.nz 

HELLO!

rate card
SIZE CASUAL

DPS $10,345

FP $5,445

1/2 Page $3,375

1/3 Page $2,395

Inside Front DPS $12,400

Outside back $6,050

directory
SIZE: CASUAL X2 X4

1/16 $325 $300 $276

1/8 $585 $541 $497 Horizontal  
or vertical

1/4 $1,053 $974 $895

1/2 $1,331 $1,231 $1197 Horizontal  
or vertical

www.treasures.co.nz

MAGAZINE 128 PAGES PLUS COVER
Readership 126,000 period ending June 2016  

(Q1 – Q4 16)

Circulation 8,771 (ABC, Apr15-Mar16)

Distribution 10,000+
Online users – Website 50,000 UB per month

NZ monthly Facebook reach 210,825 
Instagram followers 1,608

e-letter average send  39,512
Bi-weekly e-newsletter sent every Tuesday
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MECHANICAL
Size:  230 x 300 (deep) 
Binding:  Notch bound
Colour:  CMYK

SIZES
Full page
Trim: 230 x 300 (deep) 
Bleed: 236 x 306 (deep) 

Double page spread
Trim: 460 x 300 (deep)
Bleed: 466 x 306 (deep)

Inside front cover (IFC), inside back cover 
(IBC)  
and opposing pages
Image area is reduced due to binding  
(see diagram).

Double page spreads should be supplied as 
single page PDFs with 3mm bleed all round. 

Single page image area: 224 x 300 (deep)
Bleed: 230 x 306 (deep)

Back cover
Full page portrait

MATERIAL FORMAT
Files should be supplied as PDFs using one  
of the following methods (for Mac or PC):

Using Acrobat Distiller
1  Print document to file by selecting 

PostScript® File printer option in the 
print dialogue window

2  Select Adobe PDF or Acrobat Distiller 
PPD

3  Select an output paper size that 
accommodates the page trim size, 
including crop marks and 3mm bleed  
all round

4  Select crop marks
5  Select composite CMYK output
6 Include all fonts
7  Set transparency flattening options  

to high resolution
8  Save to create the PostScript® file
9 Launch Adobe Acrobat Distiller
10 Select PDF/X1a as the default job 
options
11  Drag and drop the PostScript® file into 

Adobe Acrobat Distiller to create the 
PDF

Exporting from InDesign
1  From the export options, select preset 

PDF/X1a
2  Select crop marks and 3mm bleed all 

round
3 Ensure font subsetting is set to 100%
4  Set transparency flattener options to  

high resolution

SCREEN 
175 lpi (screen ruling)

PROOFS
A colour digital proof is to be supplied with 

all advertising material.

The Publisher accepts no responsibility for  

reproduction of advertising artwork where 

a colour digital proof has not been supplied.

Advertisement sizes, shapes and technical data

12mm non-image area

Double page spread 
460 x 300 (deep)* – no allowance for gutters

Full page  
230 x 300 (deep)*

Half page vertical 
Floating: 99 x 288 
(deep) 
Bleed: 111 x 306 (deep)  
- trim  105 x 300 (deep)

Half page horizontal 
Floating: 218 x 141 
(deep) 
Bleed: 236 x 147 
(deep)  
- trim 230 x 153 (deep)

* Note: please supply all advertisements with a 
3mm bleed all round to allow for the edge of 
the page or gutter.

Inside covers 
224 x 300 (deep)*  
The IFC and IBC are a different size due 
to binding. This also applies to the pages 
opposite the IFC and IBC  
(i.e. the first and last pages).

Tangible Media prefers that advertising material be 

supplied via Adstream’s Quickcut validation and 

delivery system. If you are not already set up with 

Quickcut, you can immediately submit your advert via 

the quicksend web service: http://www.quicksend.co.

nz  By using Quickcut you are assured that your ads 

will meet our exact specifications and arrive right first 

time.  For further information on other Adstream 

products, please visit http://www.adstream.co.nz or 

call +64 9 9131479. The reproduction of advertising 

supplied by other methods, such as on disk or via 

email, cannot be guaranteed. 

224mm 224mm

DIRECTORY SIZES
Half page
Vertical:  99 x 243 (deep) 
Horiztonal: 201 x 120 (deep) 

1/4 page
Vertical:  99 x 120 (deep) 
Horiztonal: 201 x 58 (deep)

1/8 page
Vertical:  48 x 120 (deep) 
Horiztonal: 99 x 58 (deep)

1/16 page 48 x 59 (deep) 

Third page vertical 
Floating: 62 x 288 
(deep) 
Bleed: 80 x 306 
(deep)  
- trim 74 x 300 (deep)

1/4 horizontal

1/2 horizontal

1/8 
vertical

1/8 
horizontal

1/16

1/4 vertical

1/2 vertical



CONDITIONS OF ACCEPTANCE OF ADVERTISING
These conditions are deemed part of the con-
tract issued by Tangible Media Ltd.

CONTRACT ADVERTISING 
Series bookings apply to a specific volume of 
space which is contracted by the Advertiser 
for a specific period. In cases where the actual 
space taken for the period falls below the 
contract volume, the Publisher will surcharge 
all space taken to the rate appropriate to the 
volume of space used.

POSTPONEMENT OR CANCELLATION OF SPACE  
This cannot be effected after 5pm on the last 
day of the month, two months prior to the 
publication date.

Material
a)   All advertising material shall be delivered to 

the Publisher without expense to the Pub-
lisher 

b)  Any expenses incurred following copy 
deadline date in trying to secure material 
(e.g. toll calls, freight, couriers etc) shall be 
recoverable from the Advertiser or Advertis-
ing Agency and shall be charged out as a 
disbursement (non-commission bearing) 

c)  Where new copy or instructions to repeat 
have not been received from a contract Ad-
vertiser by copy deadline date the Publisher 
reserves the right to repeat any previously 
run copy, or to compose or enter substitute 
copy at the Publisher’s absolute discretion 
and charge full rates plus production 

d)  Advertisement material is held at the 
Advertiser’s risk and is not insured by the 
Publisher. Material will only be returned 
on request and any material unused for 36 
months will be destroyed.

RATE PROTECTION
Should advertising rates change, Advertisers 
on a current contract with Tangible Media Ltd 
will be given rate protection (i.e. charged at 
“old” rates)
–   for only two consecutive issues in the case 

of monthly titles, and for one issue in the 
case of all less-frequently published titles 

–   from and including the issue at which any 
new rate increase takes effect.

TERMS
Accounts for advertising space and production 
are due for payment within 20 days following 
the end of the month of publication. Advertis-
ers and their Advertising Agencies are jointly 
and severally liable for payments due under 
any contract. For the purposes of this clause 
the month of publication is the cover date or 
masthead date of the publication. In the case of 
bi-monthly publications the month of publica-
tion is the first month of the two months shown 
as the cover date or masthead. In the case of 
quarterly, bi-annual and annual publications the 
month of publication shall be deemed to be the 
month of the invoice date. Any costs, fees, legal 
expenses or commissions incurred in obtain-
ing payment are to be charged to the client’s 
account.

TAX AND LEVIES
Any Government or industry taxes and/
or levies are additional to the current rates 
structure shown on the rate card. GST (cur-
rently 15%) is payable on all payments from a 
New Zealand source and on such overseas ad-
vertising as may from time to time be deemed 
liable by the Inland Revenue Department. 

GENERAL 
a)    The Publisher reserves the right to decline 

the insertion of any advertisement 
b)    The placement of an advertisement is at 

the Publisher’s discretion – except where a 
preferred position loading has been paid 

c)    Casual displacement, rejection or omission 
of an advertisement does not invalidate a 
space order 

d)    While every care is exercised, the Publisher 
will not accept liability for any loss what-
soever incurred through error either in the 
content of an advertisement, or the incorrect 
appearance of an advertisement.

TERMS OF ACCEPTANCE OF ADVERTISING COPY 
The Advertiser warrants and undertakes to the 
Publisher that no statement, representation or 
information contained in the supplied adver-
tisement: 
a)  is or is likely to be misleading or deceptive 

or to otherwise infringe the Fair Trading Act, 
1987; or 

b)  is at all defamatory, in breach of copyright, 
trademark or other intellectual or industrial 
property right; or 

c)  is otherwise in breach of any provision of 
any Statute Regulation or rule of law.

The Advertiser acknowledges that Tangible 
Media Ltd relies on the provisions of this Clause 
in accepting the advertisement for production. 
The Advertiser hereby agrees to indemnify the 
Publisher against all losses or costs, legal or 
otherwise, arising as a result of the publication 
of the advertisement.

Terms and conditions

www.treasures.co.nz


